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BUSINESS GOALS & P.O.V
Mr. Papathanasiouʼs goals were to have his own website, sell his experience and knowledge framed with images of his work and profile, increase his visiblity online, add credibility 
and build up his industry contacts. My personal point of view was to create his brand logo followed by a simple yet appealing website, fully optimised for search engines, that would 
engage users of different styles and budgets and get them excited about my clientʻs projects.

RESEARCH & SOLUTION
Is it something new? 
Searching online to hire a private chef in Greece, leeds you mostly to websites of chef-hiring agencies, rather than private chefsʼ personal websites. I created two moodboards to 
review with mr. Papathanasiou and help him understand how his compatitorsʼ websites look like in order to be functional. I was inspired by a few chefs that my costumer admires. 

https://nicolaspapathanasiou.com

Moodboards

BRIEF
Nicolas Papathanasiou is a freelance private chef based in Athens, Greece, collaborating with VIP clients and chef-hiring agencies, 
who has lived and worked in Athens, Mykonos and London.

Who is it for?
By designing user personas you are able to target your clientʼs audience and find the right people to be testing later on through the process. Research and analysis of the their age, 
gender, goals, background, behavior, habits, desires, pain points and more helps you show empathy and understand the usersʼ needs. 

Solution
Upon consultation with mr. Papathanasiou on how the website will function and look like, we agreed on designing a single-page website with a simple layout, responsive on 
different devices such as desktop, tablet and mobile.  The home page should be easy to navigate and allow the user to view the content by scrolling up and down and/ or using the 
navigation menu at the top of the page. 

How long will it take & how much will it cost?
The more important the deadline is, the clearer the time and feedback requirements should be. Also, the cost of a project should be discussed early in the project life cycle to avoid 
any misunderstandings or awkward interactions. I remain disciplined and send my client a revised project schedule and updated budget every week. 

BRANDING, PROTOTYPING & TESTING
Previous to building the final visual elements, I design hand-draw or digital low-fidelity wireframes to map out the main features and navigation, followed by high-fidelity mockups 
that simulate final end results before development. Prototyping gives me the ability to test the layout content, the functionality of a page and itʻs usability on different devices, and 
to gauge how the user would interact with the interface.

Brand Logo 
My costumer suggested using only black and white colors, a non-serif font (preferably with a light weight), and to connect the logo with his full name (Nicolas Papathanasiou) and 
the word chef (capital C). Dunbar Low Book is the font that I chose for creating the logo.   

Task flow
The task flow is a linear, step by step, diagram that allows me to consider how one piece of content connects to the next. These connections form the paths that users travel to arrive 
at their endpoint. The following steps of the diagram refer to the navigation menu and the flow of the website.

1. Homepage 2. About 3. Services 4. Sample Menu 5. Gallery 6. Contact

Low-fidelity wireframes
At the beggining of the process my goal is not picking up the colors but to make sure the functionality is right.  Wireframes help me communicate with my clients, understand what 
feels intuitive for the user, and create products that are comfortable and easy to use. I usually create wireframes for three different devices such as desktop, tablet and mobile. 
Depending on the product, the clientsʼ needs and the userʼs journey, sometimes only two different wireframes are made, one for mobile and one for desktop. 

High-fidelity Mockups
During the transition from wireframes into the final design I create mockups that capture the full look and feel of a product and provide an essential opportunity for feedback in the 
advanced stages of visual design. They normally include all the branding, copy, colors, logos, fonts, and graphics that will be part of the final product.  

Testing
Instead of simply thinking about problems and bugs in terms of functionality, high-fidelity mockups let me focus on issues from a usability perspective, they are clickable, interactive 
and more accurate for user testing. I can view a prototype as a simulation of how the completed product would look and work.

User interviews & user flow
I conduct at least five user interviews of real customers instead of people I know. Real customers wonʼt hold back on how they feel. Instead of trying to over-explain things, I give my 
testers the direction and tasks needed, and pay close attention of their body language.  The feedback I get from the testers help me confirm and revise my possible solutions and 
user stories, and also map out the user flow diagram. The user flow is a more complex diagram than task flow and allows me to find dead ends and how the user interacts. It lays out 
the user's movement through the product, displaying each and every step the user takes—from entry point right through to the final interaction.
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ITERATING  &  BUILDING THE FINAL VISUAL DESIGN
A few or multiple iterations might be needed until the project is approved. I select and edit the final photos, spell-checking the textes, review fonts, colors, styles, space and layout. 
Next I prepare, gather and export all the material for the web-development. The websiteʼs main colors are black, white and grey. Blue, red, brown and green are used to distinguish 
the different menus. Dunbar Low (as in the logo) is the font used for titles and GFS Didot Regular is the font used for body text.

DEVELOPMENT
Even when the website is ready for development, some more iterations might be needed when coding so the projects will be functional when lauched online.  
As a designer I can also code, however for complex products  I work in close collaboration with more experienced developers up until the finish line and 
beyond, aiming  to improve the website's position in search results pages (SEO). 

Post-project testing & results
A post-project testing is an important tool that I can use to analyze the design process and to make suggestions for future projects. I am able to review and plan 
results with the actual results and use this information to identify areas of improvement and compare expected outcomes vs. actual outcomes and to 
understand whether I completed or exceeded the planned objectives.

USER PERSONA 

NEEDS
•Looking for an experienced 
private chef available during 
her family’s holidays in 
Mykonos, Greece.
•Rely on a chef who can create 
a cozy atmoshpere and offer a 
selection of healthy menus.

FRUSTRATIONS
•She doesn’t want to spend 
money and time on agencies 
who hire private chefs.
•There are not many personal 
websites of available private 
chefs in Lebanon.

VALUES
•Efficiency, responsiveness and clear communication, work-life balance.

PERSONALITY
•Creative •Organised• Observant •Friendly •Passionate •Caring •Curious 
•Independent. 

AGE
JOB TITLE
STATUS
CHILDREN
LOCATION
EDUCATION

FAVOURITE BRANDS
Christopher Balenciaga, Christian 
Dior, Coco Channel.

FAVOURITE FOOD
Lebanese and Mediterranean 
cuisine.

43
Fashion Designer
Married
3
Beruit, Lebanon.
Master’s degree in 
fashion design.

“I always strive to give the best for 
my family, especially for my kids”

ABOUT
Sarah Abdul is a freelance Fashion Designer based in Beruit. Ever since she 
was a child, she loved to make stuff on her own and show to her parents 
and classmates. She studied fashion in Milan and learned the skills how to 
become a successful manager in the Fashion industry. She loves cooking  
and inviting friends and family over on weekends to have bbqs and dinners.

Sarah Abdul
USER PERSONA 

NEEDS
•Looking for an experienced 
chef who is able to work for 
different clients and prepare 
meals in the clients' home 
kitchens, based on their needs 
and preferences.

FRUSTRATIONS
•Many chefs do not meet the 
requirements of a job description.
•Celebrity chefs in particularly 
can be difficult to work with.
•Highly trained experienced 
chefs will charge a lot more 
than less experienced chefs do.

VALUES
•Confidence •Attention to detail •Multitasking •Time management •Patience

PERSONALITY
•Exrovert •Analytical •Active •Adventurous •Organised •Team player
•Empathetic •Busy.

AGE
JOB TITLE
STATUS
LOCATION
EDUCATION

FAVOURITE BRANDS
Raulph Lauren, Adidas, Apple, 
Michael Kors. 

FAVOURITE FOOD
Greek fusion and Mexican cuisine.

32
Recruiting manager
Single
Athens, Greece
Bachelor's  degree 
in  HR and business 
administration.

“Listening to others is an 
important key in building your 

relationship skills”

ABOUT
David is a Recruiting Manager for an Agency that hires private chefs, 
located in Athens, Greece. David is a hard working person with strong 
networking and social skills. That's because he is  juggling a wide range 
of responsibilities that test many different skill sets on a daily basis. He is 
passionate about food and enjoys having outdoors meetings with 
colleagues and friends.

David Andreou

ROLE Sole UI/UX Design and Coding. DURATION One month. TOOLS Photoshop, Illustrator, XD, Visual Studio Core.

ComponentsColor Palette

Body

REGULAR

GFS Didot

At vero eos et accusam et justo duo dolores et ea rebum. 
Stet clita kasd gubergren, no sea takimata sanctus est 
Lorem. Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh euismod tincidunt 
ut laoreet dolore magna aliquam erat volutpat. Ut wisi 
enim ad minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo 
consequat. Duis autem vel eum iriure dolor in hendrerit in 
vulputate velit esse molestie consequat, vel illum dolore eu 
feugiat nulla facilisis at vero eros et accumsan et iusto odio 
dignissim qui blandit praesent luptatum zzril delenit augue 
duis dolore te feugait nulla facilisi.
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NICOLAS PAPATHANASIOU
PRIVATE CHEF 
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